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Abstract

This study examines the role of #PakaiMasker and #DirumahAja hashtagsiter on
shaping the mobilization of digital opinion support, measuring the effectiveness of the
comparison of a network, actors between hashtags, and digital opinions. The theory used was
Digital Movement of Opinion by looking at the level of actors systems. The method used in
this research is a mixture combining quantitative and qualitative methods. Quantitatively, this
research looks at the communication networks from the sample of 2,000 tweet data: 1000 tweet
data #PakaiMasker with 259 actors aB84 and 1000 tweet data #DirumahAja with 359 actors
and 283 relationships using netlytic and gephi. Meanwhile, qualitatively, the researchers
analyzed text that described and explained social networks. The results showed #DirumahAja
was more able creatingnobilization compared to #PakaiMasker. The success of the
#DirumahAja was due to its extensive network system that able to reach actors using Twitter in
giving their opinions regarding health campaigns during Cal@dpandemic.
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Abstrak

Studi ini mengkaji peran #PakaiMasker dan #DirumahAja di Twitter dalam membentuk
mobilisasi dukungan opini digital, mengukur efektivitas perbandingan jaringan, aktor antara
hashtag, dan opini digitalTeori yangdigunakan adalah Digital Movement of Opinion dengan
melihat level aktor dan sistemnya. Metode penelitian adalah kombinasi kuantitatif untuk
jaringan komunikasi dengan sampel 2.000 data tweet; 1000 data tweet #PakaiMasker dengan
259 pelaku dan 334 dan 10@&ta tweet #DirumahAja dengan 359 pelaku dan 283 hubungan
menggunakan netlytic dan gephi dan kualitatif untuk menganalisis teks yang dijelaskan dan
menjelaskan jejaring sosial. Hasil penelitan menunjukkan #DirumahAja lebih mampu
menciptakan mobilisasi ddmdingkan #PakaiMasker. Keberhasilan #DirumahAja tersebut
karena memiliki sistem jaringan yang luas yang mampu menjangkau para pelaku pengguna
Twitter dalam memberikan pendapatnya terkait kampanye kesehatan pada saat pandemi Covid
19.
Kata Kunci Opini Digital; #DiRumahAja; #PakaiMasker.

Article History : ReceivedNovember 11, 202@RevisedDecember 25, 202@cceptedlanuary 4, 2021


http://issn.pdii.lipi.go.id/issn.cgi?daftar&1441335870&1&&
http://issn.pdii.lipi.go.id/issn.cgi?daftar&1465467478&1&&
http://dx.doi.org/10.24329/aspikom.v6i1.838
mailto:edipri@staff.gunadarma.ac.id

78 A P-ISSN:2087-0442 E-ISSN:2548-8309 Jurnal ASPIKOM

Introduction

The World Health Organization (WHO) declared the Coronavirus disease or
Covid-19 as a global pandemic in March 2020. This decision was taken because Covid
19 had spread to 188 countries with 308,659 as of 22 March, 2020 and continues to
increase until nowThe Coronavirus affects the social life of individuals as many
schools, colleges, universities, pubs, restaurants, cafes, etc. have beenSiloged
2020) The pandemic has an impact on many countries in the world, including
Indonesia. Indonesia first reported two positive cases on 2 March, 2020 and positive
cases continued to increag8usilawati, Falefi, and Purwoko 2020Jo suppress
positive cases of Cowdl9 in Indonesia, the government regularly creates health
campaigns aimed at the community.

Director General of Public Health of the Ministry of Health (Katkes) Kirana
Pritasari said that a national campaign to prevent the spread of-Cbvwsdneeded so
that the public would better understand the prevention of Corona Virus transmission
(Kamil 2020) The national campaign is promoted by the Ministry of Health of the
Republic of Indonesia (Kemenkes) by adopting a healthy lifestyle such as: wearing a
mask, washing hands with soap, and maintaining distance. The campaige masks
was carried out from 10 August6 September 2020, then continued with @wci
Tangan Pakai SabufHand Washing with Soap) or CTPS campaign on 7 Septentber
October 2020 and th#aga Jarak (Keep the Distancegmpaign starting from 7 Odier
- 6 November 2020.

Figure1lMi ni stry of Healthds Wear Mask
(source: https://promkes.kemkes.go.id/pospakaimaskerbukanhanyauntukyang
sakitsaja)
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